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AWACS on his radar

reat story on the Air-
borne Warning and Con-
trol System in the March 2007
Frontiers. It was a super up-
date on the AWACS program
and provided several tidbits I
didn’t know. I especially liked
the image of that initial config-
uration, which I’d never seen.
—Bill Scott
Colorado Springs, Colo.

What about fuel economy?

was disappointed to see two

low fuel-efficiency sport
utility vehicles shown in the
story on Employee Discount
Programs (March 2007). Ac-
cording to the U.S. Environ-
mental Protection Agency’s
2007 fuel economy guide,
the Jeep Grand Cherokee you
pictured gets about 15 miles
per gallon in city driving (de-
pending on the model’s engine
size and other factors), while
the Dodge Nitro gets 18 mpg
in the city. What about small
cars, hybrids or fuel-efficient
sedans? There are discounts
for those, too.

If Boeing is serious about its
“Principles for Safety Health
and the Environment”—which
states, “We promote and sup-
portthe safety, health, and well-
being of our communities, our
families, and ourselves. Each
of us is responsible for safety,
health, and environmental ex-
cellence”—then it needs to be
more proactive in promoting
programs that encourage and
help employees change the way
they affect the environment.
One of the most effective ways
to do that is to change the cars
we drive. How about a program
that offers additional incentives
for employees who buy fuel-
efficient cars?

The corporation can help by
investing time and money into

“l especially liked the image of
the [AWACS’] initial configuration,

which I’d never seen.”
—Bill Scott, Colorado Springs, Colo.
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ways to promote more fuel-
efficient cars for its employees
(and its own fleets). Frontiers
can help by showing alterna-
tives to the current status quo
of inefficient vehicles.
—Chris Eastland
Everett, Wash.

Editor’s note: We recog-
nize your concerns about the
vehicles shown in the story
and apologize if you feel these
choices reflect a lack of envi-
ronmental concern. Our rea-
soning for choosing the vehi-
cles depicted was we wanted to
show makes that were identifi-
able as being products of man-
ufacturers participating in the
Employee Discount Program.

That said, we certainly do
not want to give the impression
that we are promoting one type
of vehicle over another. The
program offers a wide range

of vehicles that suit the
varying needs of individ-
ual car buyers. And cer-
tainly, we are committed
to supporting Boeing’s
environmental efforts.

Hot idea in deicing

believe an opportunity

exists for Boeing to in-
troduce a deicing system
for commercial airplanes
using solar energy. Air-
lines become paralyzed
when winter weather hits.
The current method of de-
icing aircraft with heated
glycol is expensive, time
consuming, and environ-
mentally unfriendly.

Using solar cells to gener-
ate enough power on aircraft
lifting surfaces to keep the
temperature above the freez-
ing point would be a viable
alternative to current deicing
systems. The cells could be
arrayed and blended into the
aircraft wings and tails to gen-
erate a heated surface and pre-
vent ice buildup. Excess power
generated from the solar cells
could then be routed to the air-
craft bus bar to power equip-
ment that can monitor external
skin temperatures.

NASA has proven that so-
lar powered flight is possible.
Boeing can revolutionize the
industry by building aircraft
that are self-deicing, envi-
ronmentally friendly and ef-
ficient to operate.

—Richard Loftis
Seattle
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