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No promotions listed for periods ending  
Jan. 25 and Feb. 1, 8, 15 and 22

IAM PROMOTIONS
You can reach the Office of Ethics & Business Conduct at 1-888-970-7171; Mail Code: 14-14; Fax: 1-888-970-5330; 
TDD/TTY: 1-800-617-3384; e-mail: ethicsLine.ethics@boeing.com; Web site: http://ethics.whq.boeing.com

ETHICS QUESTIONS?
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SNAPSHOT
Looks like the dark side of… Is this a riff of a famous album cover from the 1970s? Nope; it’s a view of airglow layers at Earth’s 
horizon—as photographed by STS-122 crewmembers on the Space Shuttle Atlantis, which successfully completed its 13-day  
mission last month. Boeing is the major subcontractor to United Space Alliance, NASA’s prime contractor for shuttle operations.
NASA photo

QUOTABLES

In the next five to 10 years, we 
can have a significant impact  
on the market and on the car-

bon footprint of aviation.”

—Bill Glover, Boeing director of Environmental 
Strategy, on the potential environmental benefits  
of biofuels, in the Feb. 8 issue of the newspaper  
The Australian

It is the perfect aircraft in the 
emerging market.”

—Rusdi Kirana, Lion Air founder and president 
director, about the 737-900ER (Extended Range), in 
a Feb. 19 Associated Press report. The airline and 
Boeing said last month that Lion Air had ordered 
another 56 737-900ERs, bringing its combined 
orders for the jetliner to 178

These programs and others 
like them combine the best 
of our people and technol-

ogy, with BCA and IDS teaming to 
provide the right solutions for our 
customers.”

—Jim McNerney, Boeing chairman, president  
and CEO, speaking about derivative aircraft pro-
grams such as the P-8A Poseidon and International 
Tankers, during a Jan. 31 conference call with 
financial analysts




